 Jonathan L. Yarmis
jyarmis@gmail.com
150 Southfield Ave., x2316




            +1 203 856-6629 (home)

Stamford, CT 06902





            
EXPERIENCE

Yarmis Group
Independent analyst firm, Stamford, CT    





   2010-
Principal Analyst.  Work primarily with vendor clients and some user clients, focused on the business impact of disruptive technologies (social, mobile, analytics and cloud) on companies and industries.  Clients included major vendors, F500 companies and a select portfolio of startup and early stage companies.

HfS Research
Industry analyst firm, Boston, MA  





               2012-
Research Fellow, Disruptive Technologies.  Responsible for social business research focused on business transformation for this emerging analyst firm.  Major clients include most of the global services and consulting companies and a growing roster of F500 companies.
Ovum/Datamonitor
Industry analyst firm, New York, NY  





        2009-2010
Senior Research Fellow.  As the most senior analyst, help clients understand and exploit disruptive technologies to benefit their business operations.  “Disruptive technologies” includes social networking, virtual worlds, cloud computing, mobility and advertising.  Provide high-level integrative function across the totality of the company’s research portfolio.  Also responsible for Ovum’s US marketing and social media programs and integral part of the team developing overall company’s strategic direction.
AMR Research
Industry analyst firm, Boston, MA  





        2007-2009
Vice President, Advanced, Emerging and Disruptive Technologies.  Initiated coverage and launched new research products for AMR’s user and vendor clients on the impact of new technologies on their business operations and supply/value chain.  “Disruptive technologies” includes social networking, virtual worlds, cloud computing, mobility and advertising.
Hill & Knowlton
PR/communications agency, New York, NY




       2005- 2007
Senior Vice President, Analyst Relations, Messaging and Positioning.  Provide senior analyst relations counsel and strategic positioning/messaging support.  Clients included HP, Yahoo, Motorola, Business Objects (SAP), QUALCOMM, Symantec, CA, Verisign and Deloitte Consulting.  Participated in key positioning and messaging exercises for Motorola, HP and QUALCOMM.  Also involved in early deployment of company’s emerging digital practice.
Waggener Edstrom Worldwide
PR/communications agency, Stamford, CT and Seattle, WA


        2001-2005
Vice President, Enterprise Strategies.  Led agency’s analyst relations program.  Provided senior analyst relations counsel for all Agency clients, including Microsoft, AMD, Vignette and MasterCard.  Dotted-line responsibility for the 45 people who practiced AR full- or part-time at the Agency.  In 2-1/2 years, revenue doubled to over $7 million (approximately 10% of the Agency’s business) and customer and analyst satisfaction each increased over 20% per year.
eMarketWorld
Internet conference/event producer, Fairfield, CT




       1998- 2001
President, Internet Content Group, Chief Content and Strategy Officer and Member, Board of Directors.  Led Content Group (60 people) for this producer of vertically-aligned conferences focused on the business impact of the Internet.  Responsible for all conference programming and acted as onstage host at most major events.  Responsible for development of corporate and web strategy.  Company revenues grew from $2.5 million (1998) to $ 7.5 million (1999) to $24.5 million (2000).  Produced events in the following vertical industries:  advertising/marketing (@d:tech), healthcare, travel, automotive, B2B, media and entertainment, sports and financial services.  Served for three years as content chairperson for @d:tech, which remains to this day the leading conference in the online advertising and marketing space.
Mainspring Communications, Inc.
Internet industry analyst firm, Cambridge, MA




        1997-1998
Senior Vice President, Internet Research Group.  Headed up research organization for this startup advisory company, focused on the business impact of the Internet.  Responsible for all product definition, research direction and staff (25 people).  Established vertical industry focus, starting with financial services and retail.  Company acquired by IBM in 2001.

Gartner, Inc.
Industry analyst firm, Stamford, CT



        1987-1997
Vice President and Research Director, Marketing Knowledge and Technology.  Responsible for research on the business application of the Internet.
Vice President, @vantage Product Development and Content Architecture.  Product development and content responsibility for Gartner Internet product offering (1994-1996).
Vice President and Service Director, Information Technology Strategies.  Responsible for the products Gartner sold to the under-$1 billion market, representing approximately 10% of Gartner’s business.
Vice President and Service Director, Personal Computing Research, Advisory and Strategic Planning Services.  Responsible for managing eight people with revenues of over $7 million annually.  Made frequent highly-rated presentations at Gartner, client and industry conferences and forums, domestically and internationally.
Vice President, Program Director and Senior Research Analyst.

General Instrument Corp.
Fortune 500 high-tech manufacturer, Lyndhurst, NJ and New York, NY

        1984-1987
Personal Computer Analyst.  Overall responsibility for all aspects of PC planning, acquisition, support and training for this Fortune 500 company. 

Touche Ross & Co. (now Deloitte)
Big 8 accounting firm, New York, NY
        




        1979-1983
Director of Microcomputer Services and Associate Consultant, Corporate Finance.  Responsible for all microcomputer operations for this Big 8 accounting and consulting operation. .
OTHER EXPERIENCE

Cava Capital
Early stage investment firm, South Norwalk, CT    




   2011-
Advisory Board.  Serve on the advisory board of this venture group, helping to evaluate potential investments and consult with portfolio companies.  The investment focus of the group is “smart marketing in a mobile world.” http://www.cavacapital.com/theme
Stamford Innovation Center
Startup co-working space, Stamford, CT

    




   2012-
Advisory Board.  Serve on the advisory board of this joint venture between the City of Stamford and the State of Connecticut to foster innovation in the region. Produce monthly show “Pardon My Disruption” (live in person and online). http://www.StamfordICenter.com
Selling Innovation
Startup accelerator programming/events, Cambridge, MA 



   2013-
Execution Partner.  Consult with and produce events/programming for startup accelerators and innovation centers. Subject area expertise: disruptive technologies, marketing, messaging and positioning and social media. http://www.sellinginno.com/about.htm
Regular speaker at major industry, client and vendor conferences and trade shows.  Regularly quoted in major business and technology media (print, broadcast and online).
Blog:  http://DoctorDisruptive.com
Also, guest blogger for BusinessWeek.com and soon to be blogger at Forbes.com
Twitter:  @jyarmis
http://www.linkedin.com/in/jyarmis/
Phone Programs
Sports broadcasting, New York, NY





       1977-1979
Announcer, writer and reporter for SportsPhone, New York Report and MusicLine.

EDUCATION

Hamilton College, Clinton, NY

B.A.in Economics


        1973-1977
